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We are always
working to identif
new ways that
we can support
our clients.

risk and security services and retirement plan
design and administration through its Bene't
Plans Plus af liate. Brown Smith Wallace serves
the construction, retail, nance, manufacturing,
health and medical, and real estate sectors, among
others. The rm is also one of the top 30 rms

in the US in providing accounting services to
insurance companies.

Specialized Servitée have a couple of key
points of distinction at Brown Smith Wallace,”
points out Mike Bowlan, director of marketing,
and a St. Charles resident. “First, we have more
specialized services than most of the traditional
rms in the area. We are always working to
identify new ways that we can support our
clients. We have employed specialists in a wide
range of elds to better provide our clients with
advice and expertise on many levels. Second,
we bring our clients the talent and expertise of
national rms with the personal touch of a local
rm serving middle market companies, private
business owners and public companies with our
specialty services.”

recent move from downtown St. Charles to its new location at Brown Smith Wallace is also working hard to meet the global
1551 Wall Street. A partner with the rm since 2002, he hagieeds of its clients by collaborating with other member rms
played a key role in the expansion the company has experiencegsociated with Moore Stephens International. This international
“We have really grown over the last seven years,” he continu@ssociation has approximately 650 of ces in nearly 100 countries
“both in our service offerings and what we can provide our clientgaround the world. Through this association, Brown Smith
to the number of people that have joined our team.” Wallace has provided services to clients in over 20 countries,
The number of employees at Brown Smith Wallace has moiecluding Mexico, the United Kingdom, the Netherlands,
than doubled during that period, increasing from 100 to oveFrance, Germany, ltaly, Russia, the Philippines and China.
200, with 27 staff members now working at the St. Charles “Our membership in the 11th largest international
location. One growth area has been the medical billing servicegcounting association provides us with access to expertise in
practice headed up by Willbrand’s partner in St. Charles, Framlumerous of ces across North America,” says Willbrand. “The
Megargel. Megargel joined Brown Smith Wallace with Willbrandnumber of regulations, laws and policies that you have to follow
when they merged their rm into Brown Smith Wallace in 2002.in this global marketplace is tremendous. You need guidance on
“We’ve been able to grow our practice in St. Charles througtiscrete issues in diverse markets. That's why the breadth and
our continued focus on growing enterprises while drawing odepth of services we have available are competitive with those
the specialized support the larger rm environment provides,bffered by Big 4 accounting rms, particularly at our local rm
Megargel says. Megargel heads up Brown Smith Wallace Medicates,” he offers. “This enables us to consistently add value for
Billing Services, an af liated entity, which is also part of a nationajur clients.”
association of rms focused on serving medical practices. Responding to Clients’ Economic Contetags economy,
The rm’s services include accounting and auditing, taxnany companies err by not spending the necessary time of
consulting, litigation support and business valuation, businesssources to identify and address underlying business problemg.
planning, fraud detection and prevention, nancial and estat®uring tough times, these issues often become worse and cain
planning and medical billing services. The rm also offers ITultimately present a big risk to companies. Businesses toda§/
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need increased attention and commitment. Managers must step
up to understand problems, assess risks and identify solutions
immediately, before they get out of hand. The biggest mistake
is ignoring operational inefficiencies and taking a 'wait and see’
approach in a challenging economy.

“About a year ago, when things were slowing down, we
decided that we could do one of two things - do nothing, or be
proactive in our approach for the benefit of the company, our
clients, and ourselves. That is why we introduced our Recession
Services in the first quarter of 2009," says Willbrand. Recession
Services include cost control/reduction, process improvement,
tax/estate planning and financial analysis and structuring, which
should be employed whatever the economy.

“People often take their eye off the ball,” he explains. “When
times are good and they are making money they forget to
concentrate on the blocking and tackling basics. What we do
is try to get the focus back on the basic core practices. One of
the tools we have developed to better serve our clients is the
Business Health Checkup.”

Why is the Business Health Checkup helpful to an
organization? The Checkup is an assessment tool Brown
Smith Wallace uses to help organizations determine their
opportunities for savings and future positioning and planning.
"“We are practicing what we preach,” comments Bowlan.
"With our Business Health Checkup, we have been helping
our clients tighten things up and develop the foundation for
sustainable growth; that's how we have been addressing our
own business, too. If you only focus on survival, you will likely
miss opportunities to capitalize on the upswing,” he suggests.
“This is a time when companies need to critically analyze their
operations and put together a plan to position themselves to

Special Recognition

* Second largest locally owned CPA and business advisory
firm in Missouri

* Ranked 6th largest firm in St. Louis area
* Ranked one of the best accounting firms to work for in

2008 by Accounting Today. One of 60 nationwide, and the
only St. Louis based firm to earn this recognition

* Recipient of the inaugural Work/Life Balance Award by
the Missouri Society of CPA's in the large firm category

* Named a ‘Firm to Watch' for future growth by
Accounting Today

Services Offered

Mergers &
Acquisitions

Accounting
Auditing
Business planning

Estate planning
Financial planning

Fraud detection & Risk services

Tax consulting

prevention

Business valuations

Insurance reviews Technology auditing

Construction and consulting

auditing IT security & privacy

Litigation support

manage risks and capitalize on opportunities. The market
correction we are experiencing now can be a great chance
for companies to gain a sustainable competitive edge. It is the
perfect time to reassess and recommit to goals, refine internal
processes, and improve products and services.”

Adds Willbrand: “Many bankers are having a tough time
right now, between fiscal pressures coming from Washington,
and the poor balance sheets coming in from their customers.
We've been meeting with them and explaining how the Business
Health Checkup can help their customers get a better handle on
their balance sheets, operations and strategy so that they can not
only survive the recession, but thrive now or when the upturn
comes.” After the assessment, the information can be used to
develop a customized action plan for the company. Clients
can also gain an understanding of possible causes of potential
problems, analyze a variety of corrective actions, and determine
which solutions are the most feasible and likely to be effective
for their situation.

Where Next? And what of the future?

"We are striving to reach $30 million in revenue by 2010,"
Bowlan says. “We want to continue improving our offerings,
while always concentrating on better understanding the needs
of our clients. Our plan is to sustain our financial growth by
helping our clients attain their growth goals.”

With such commitment to the continued success of their
clients and their own firm, it's no wonder that in a 2008
nationwide survey, Accounting Today recognized Brown Smith
Wallace as one of the '‘Best Accounting Firms to Work For’
(the only St. Louis-based firm to earn this recognition) and
was also named a ‘Firm to Watch' for future growth in another
national survey.

“We will continue to provide a level of sophistication and
depth of service while focusing on our target market segment:
privately held companies and their owners. We also want to
continue to support the community,” says Willbrand. As active
supporters of the Dove Awards, 50 Over Fifty Community
Shapers Awards, and Youth In Need Dinner, as well as other
programs, the staff at Brown Smith Wallace is dedicated to
giving something back to the St. Charles area.

“I love St. Charles and I'm proud of it," he continues. “The
growth in the county has been phenomenal over the last ten
years or so. Sure we've hit abump in today's economy but so have
other areas in the nation and the world. And, I'm confident that
the next couple of years will continue to show marked growth
in our firm and throughout the St. Charles region. We have too
much talent in St. Charles to get knocked off course.” $
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